Linkedin Lead Generation Targeting Information

Wim will b guided 1hercugh sharing detaded mformation sbout your buiindds, goali, ard brand woice in & separate quadbannaice.
Thia punposs of this b is b

W Tell us about your ideal Chent segments.
B Give us the information we need to rafl your 3-par oulresch messaging sequence. (These messages will be senl io your tanget dients wia your Linkedin Profie)

The irdormaticn prowided hee heips us kick off your campaign. Your Linkedin Mensger will work sith you going fonsarnd fo refine your messaging and begeting.

Your Target Client Segments

Wit is & Targed Client Segment?

Moyl comparees heee & few Targed Cient Segments.

Faf pzample. & Leadirsbip Comultancy may have 3 iy Targel Client Segments”
T Soriirs BT Aok B D R W

2 Covperiotes with Qroduone schimes

3 CEOs wihd wish [0 ceviioD e MRVl Shke OF D SO I

The decision makers within each segment are likeky 1o be different. The Leadership Consullancy may want 1o use diferen] messaging when resching cuf 1o sach
SEgITEnL

Tell us sboud your Tanget Chard Segmenis
The formn guides your through belling us sbout vour J most importent Target Chent Segments.
Pigaii s1art By bellng us aboul your BOST INPORTANT segment. we will langel this segreen] in your firs) month (we can anly Tangel ore segment al a lime )

Wie cam Fwiteh 16 & new iegment svery 34 wesks. Mary companies Sind they et sirenger results fram one parlicular segreenl. Dnce v hires estabiished which
SegrEa gots the bl resulls, you may &tk us 1o focus on thal segment caby.

Firstly, how marry Targed Chent Segments oS your Company haveT
1 w

H wou hiss mare than 5 wegrreots, please sebec] 3 e will @il you abool your sdoilocsl gty e

Segment 1 Target Clients
Segmerd 1 title

For axamphe, ‘smal busingss owrnbis, Corporale markeng managens, HR mregon” b 1]

LSegment T List the JO8 TITLES of the indhvaduals im Bhes segment who typically make the decisson o hire oo work with your commpany.
Think of as many job St varistions as possible!

Plesas el g3 many JOB TITLES s poswibis

Cpepn i lish |opens in new tab): Linoedin Industries List =«
Wihich of thess industries 9o Segment 1 eeget cients work in®

Segrmand 1. Plaas B0 i mafy ribinss! rdustrdn from the lil as osaibbe:

W can only tangel indusiries from e Linkedin industries List. Please ondy kst mdusiries from the st
Plepna ooy Bl ingotimas oo e ket We Coe oinlly carget thase anduames!

Segmert & Compary headcourd



Féoihing seiected -

letity BODHERTIE0E SiBE OF SEQMEnt | COMparets @ Derm Of COmTy Fes 00 ot

Segment 1 Geographic Locatior: whins M ihese @egel chents batoed geographically?
Plsase sl the couniry Of CouRDNES [or Mo spaciic geo-localions) your deal chents an: based in

Flodss mobi Lirgeles amal Seograshesl Bnedl (g Forndull Cousti Wil S Hertondifee olc] may 50 pull i eRsugh ol | Sodiibie, plase provee @ wite geosr gl
QR CYDE

Segment 1 Sales Messaging

The edormabion you provide in this section helps us oraft the messsge sequence bo be e 1o this segreent via your Linkedin Profile. You will heve e chance Bo
spoove e messaging bedore srything is sent oul

To begon. imagine you ane speaking 1o e segment of Tange! Cherts,
I TWACH s raliirsoies, amplain 10 1Fsiemy

BT i Buskisiis does
WHow it hilgs THEM

Example
One of thew Terget! Chent segments wees: Sales beses looking 1o refing their leadership

FHere's an exarnple of how their I senbence explainer mighl ook

{ rum @ Landen-bosed Leadership Consuliancy. We help poles ieami reliag thee leoderahip skilh, io Selp hem oot thelr polel peviormance.
Bamambar

BEsep i shorl, Svwabil, &nd 1o P Doinl
BMax TWO senbsnes

Segmend 1 In TWO senences explain to this segment of Target Clienis: 1. What your business does; 2. How it heips THEM

Segment 1 Pitch

It's lime i pitch b this segment of Tanget Clenis. Use this formula 1o pul your pilch iogether

I pour FIRST sk, surssmarise what your business offers snd b it will help the prespect.
Expmpie: [ help monkeding, sofes, ond product oireciors af keoding componies fo increase they soles by 57-A00% Mrough incenives ond loyoky Drogrommes.

b your SECOMD line, provide somsetheng for Bhe prospect 1o ook o [your website. a presentaticn, § vedeo eb )
Exompde; ¥ou con mee how we've helped feoding comporves Moe powrs jo orsve profits wo cusiomer engogement here: LIWK

In your THERD line, write & call-to-action ouSining the rext vbep you want the prospect to tale (¢ g. phone cel, fece-to-face mesting #ic.]
Exgrnpe. M ke 1o noeel fo somesane i pour ergorssalan o fod ool f we'd be o good 6 lo feip pow increeee pour seies. Could poo ponl me foweorety e et
RO o upek to about thn?

Segmen 1 Liss the lormula sl 1o weite your pitch ba S segment of Targe! Clints. Paste your pitch s here:

W thee=re are any industries o Se Linkedin ndastres s thel yvou specfically do MOT wand S0 be puled inbo arry of your segments. plesse nobe them diown
Fne (ontionad]



&
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Corporate Signature

Your Conporate Signatuee will be used 1o sign off your direc! messages sent via Linkedin. & Coporabe Signature usually inchudes:
VLR MAME

VO J08 TITLE

VOUR BUSINESS MAME

YOUR WERSITE

VO PHONE NUMBER

VORAR EMUIL

Pigarse add your Corporste Signature below

Linkedin Profile Credentials

Wi Linkedin ProfSle URL

Wour Linkedin Personal Profile el sddress

Thisy by T gomull SOCeeSt e LSE DY e 10 Linkedie

Securely share your Linkedin Profile password:

Instructions:
Generahe o ane-bime Rk o secunsly shane your Linkedln Profie posswond sith us.
L Opsen this lirk [opens in new tab) hme ==

2. Ervler your Linkedin Prodle password.
dimpoeriant: Megse check pour possword (3 cormec! ang Freve ove no iypos!

X Chick “GEMERATE Limk"
4 Clhick “COFY LiNK"

5. Pariti o pur link heri

IMPORTANT INFORMATION >>

Wt to sxpect!
* Lieieri largrtied ared detidhind B0 ot ddieek Tunrsl wall B ideal potential chenty
+ WINGN & USeY CONNBEIS. thiry velll ARaar i your Linkedin inben
W arE SEPONOERT on Linkedi ciers [S1ing LM cOPeC] ndusiny and rrkine iywoids on s profie
« Dccasionally, & Linksdin user who has lisied themsobas in your (angel ndusiny and used misloading key words on their peofile, sy be puled int your funesl
& Do weniTy if yOu SHOL e SO irelrvant user in your Tunned - it will Aol hawe Sy negatss afects. | this happens more than cccasionally, et us know.



Have you read and understood B sbove messageT Pherse Sk Pere.

M AUTOMATION TOOLS X

I iy important el you don use sy sulomaton ool on your Linkedin scoount whils you work with 100 Pound Sacial

Tk ifhudis automation chrome xtensesi. ¥yt Rk inslalled ary, phidids (it Them novw Bven il pi 0o ol scSvely use thien, ey Can D recognited by
Linkidin.

Please ol hene 10 Confims P you will nol use any SulDmabion teok on your Linkedin acoount while you work sith W0 Powured Socisl



